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Dear Sir or Madam,

Family businesses play a vital role in the economy of any 

country and now dominate economies worldwide. Global 

investors inevitably have to engage with family-owned 

businesses, especially in the GCC, where more than 90 per-

cent of all commercial activity is controlled by family firms. 

 A successful business must be aware of the market op-

portunities, challenges and complexities that exist. This is just 

as true for a family company. A strong foundation and con-

stitution is vitally important not only for the senior family 

members, often the owners, but also for the younger gen-

erations. Aspiring entrepreneurs would do well to emulate 

the strengths of a family company, many of which have 

needed to reinvent themselves over the generations. 

 I am delighted to welcome the International Institute for 

Family Enterprises to Bahrain. I would like to thank you for 

offering opportunities, new ideas and networks that will  

Yusuf Bin Ahmed Kanoo, a  family-owned company group 

has achieved an international reputation for service qual-

ity and dependability since its foundation in Bahrain in 

1890. Originally importer of consumer goods, the business 

expanded, adding diverse activities in shipping, travel and 

the insurance sector to name a few. The Kanoo Family rests 

on a multi-generational history of success and the shared 

satisfaction of making a difference through philanthropy.

Khalid Mohamed Kanoo

Yusuf Bin Ahmed Kanoo Group

benefit all those concerned with family businesses wheth-

er directly or indirectly. 

 » Family Businesses & the Economic Crisis  «, the theme 

of the Family Business Summit 2009, is sure to evoke con-

siderable interest for the participants especially under the 

present global economic situation and I am confident that 

this summit will pave the way for closer cooperation be-

tween Arab and German family businesses and contribute 

towards a greater understanding of family enterprises.

    

I have much pleasure in welcoming the Arab-German Fam-

ily Business Summit 2009 and wish the conference a great 

success.

Khalid Mohamed Kanoo

Group Managing Director | Yusuf Bin Ahmed Kanoo Group

Messages of Greeting
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Dr. Arend Oetker is Chairman of the Advisory Board as well 

as the majority shareholder of HERO, Lenzburg (Switzer-

land). He holds diverse investments in areas such as trade, 

education, agricultural seed production and ferry shipping. 

Dr. Oetker is Chairman of the Board of Directors of the  

Donors’ Association for the Promotion of Sciences and  

Humanities in Germany, Chairman of the German Council 

on Foreign Relations (DGAP) and Vice-Chairman of the  

Federation of German Industries (BDI).

Dr. Arend Oetker

Dr. Arend Oetker Holding

Dear Sir or Madam,

Innovation drives business. This is true in prosperous times 

and it is particularly true in a time of economic hardship 

which we all currently face. There is no doubt: an extra  

effort is required to overcome this crisis. 

 How should this extra effort of business look like? What 

can we as business leaders and owners contribute? 

 I have already given the answer that comes first to my 

mind: innovation. More than ever before, we have to be 

open to new ideas that can be transformed into innovations 

appreciated by the market. At the same time we are called 

upon to reflect the fundamentals of our business and pur-

sue it with due care. Additionally, we should think about 

our role in society. How can we contribute to a society that 

is worth living in for our children?

 As long as I can remember, these questions have always 

been core questions for family businesses and their owners. 

They certainly are now. And they cannot be answered with-

out international exchange. 

 The Arab-German Family Business Summit 2009 offers 

an excellent platform for this dialogue. 

I very much welcome this opportunity and wish all par-

ticipants fruitful discussions in a spirit of cooperation and 

creativity. 

Dr. Arend Oetker

Managing Director | Dr. Arend Oetker Holding

Messages of Greeting 
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Dear Sir or Madam,

The Arab-German Family Business Summit in Bahrain is the 

second get-together of this kind. The kick-off event last 

year in Cairo was an overwhelming experience and a great 

success! Therefore, we are really looking forward to sup-

porting this unique initiative as a partner again this year. 

 Family businesses are of fundamental importance in the 

Arab and German-speaking world. They not only represent 

the majority of jobs and especially dynamic growth, but 

are in particular a stabilising factor for the economy due 

to their long-term orientation – even in times of recession. 

Yet the way they are perceived by society and academia is 

virtually inversely proportional to this.   

 Against this backdrop, the summit makes an important 

contribution for German and Arab family businesses, which 

are above all united by one key goal: namely to pass on a 

good business to the next generation.  

On this note, I would like to send my best wishes to all the 

participants and hope that they are able to engage in inter-

esting discussions and generate valuable impetus.   

Stefan Heidbreder

Managing Director | Stiftung Familienunternehmen

Stiftung Familienunternehmen pursues three goals: promot-

ing the exchange between family businesses; supporting re-

search activities and institutions and improving the percep-

tion and acceptance of family businesses in politics and the 

general public. The foundation is a contact point where po-

litical decision-makers can include the special concerns of this 

type of business in the broader context of legal, fiscal and 

economic issues. Stiftung Familienunternehmen is a strategic 

partner of the Arab-German Family Business Summit 2009.

Stefan Heidbreder

Stiftung Familienunternehmen
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responsibility. However, the structural changes of our 

global economy require creativity and unusual responses, 

also from family businesses.

 This year’s summit in Bahrain therefore focuses on find-

ing innovative solutions and strategies that enable family 

businesses to create room for new perspectives.

 

Paul Dietze   

Founder | International Institute for Family Enterprises

Timm Tiller

Founder | International Institute for Family Enterprises

Dear Sir or Madam,

The first Arab-German Family Business Summit 2008 in Cai-

ro was a great success. The International Institute for Fam-

ily Enterprises has gathered many of the most influential 

family business owners from all over the Arab region and 

German-speaking Europe to create a platform for personal 

exchange of knowledge and experiences. This summit was 

the starting point for the scientific and practical work of our 

institute. The ideas conceived in Cairo have been further 

developed throughout the year and we are looking forward 

to continuing our discussions with you at the Arab-German 

Family Business Summit 2009 in Bahrain.       

 Especially in times of great economic challenges, fam-

ily businesses continue to be the backbone of our econo-

mies. Their distinctive values and long-term approaches 

make them a role model for sustainable success and social  

Paul Dietze und Timm Tiller have founded the International 

Institute for Family Enterprises (IIFE) and are organising the 

Arab-German Family Business Summit 2009.

Paul Dietze

International Institute 

for Family Enterprises

Timm Tiller

International Institute 

for Family Enterprises

Messages of Greeting
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Welcome to The Ritz-Carlton, Bahrain Hotel & Spa. Situated on 

the north coast of Bahrain, this luxury resort with 245 rooms 

and suites is located within a 20-acre urban resort complex on 

the seafront of Manama.

The Programme
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Sunday, 1st November 2009

08:30 hrs  Business Breakfast | Keynote

    

10:00 hrs  Panel Discussion

11:30  hrs  Face-to-Face Business Talks

13:00 hrs  Buffet lunch

       Face-to-Face Business Talks

15:00 hrs  Cultural Programme*

20:00 hrs  Dinner* 

                      General Dresscode | Smart Casual

* optional 

 

Saturday, 31st October 2009

09:00 hrs  Welcome | Registration

09:30 hrs  Opening | Host & Patrons

10:30  hrs  Workshop Session A

12:30  hrs  Buffet lunch

14:00  hrs  Workshop Session B

16:00  hrs  Tea Time | Keynote

17:00  hrs  Workshop Session C

      

20:00 hrs  Gala Dinner | Keynote

        Dresscode | Formal 

22:00 hrs      Evening Programme   

                       General Dresscode | Smart Casual

Pre-Summit | Friday, 30th October 2009 

20:30 hrs  Dinner*  

       Intercultural Business Introduction*

       General Dresscode | Smart Casual

* optional

The Programme 
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The Concept

Address Selected Participants |  The Arab-German Family 

Business Summit 2009 is intended exclusively for selected 

Arab and German family businesses and their associated 

families as well as non-family executives.

 Unique opportunities are offered to you in many  

respects: discuss current issues regarding family enterprises 

with like-minded colleagues in a personal atmosphere. Let 

top international scholars inform you about the latest de-

velopments in management theory. Above all, however, 

you will have the opportunity to meet with important  

political decision-makers and business families — all in one 

place — who can support you in opening up future markets 

in the Arab region and German-speaking Europe. All of-

ficial parts of the programme will be conducted in English.

 For persons who are accompanying you and do not wish 

to participate in all parts of the official programme, we will 

offer an exclusive side programme presenting Bahrain in 

all its fascination.

» No conference organised to 
date so uniquely benefits 
leaders of Arab and German 
family businesses. It is a must-
attend event that will become 
a catalyst for knowledge and 
networking.«
Thomas Donaldson, Ph.D. | Wharton School 

Family Businesses & the Economic Crisis | The current 

economical situation is almost unmatched in history. As 

most industries are confronted with dramatic changes of 

their market structures, global spending power depreci-

ates and governmental intervention appears to be the only 

solution, all types of businesses around the world are af-

fected by the crisis. In history, such economic turbulenc-

es have often been a great opportunity for development 

and growth of family businesses around the world: family 

businesses tend to be more flexible and quicker than their 

non-family business counterparts; their long-term outlook, 

their willingness to invest, and their commitment to values 

enables many family businesses to make the most of the 

opportunities within the marketplace, even in these times 

of recession. 

 We strongly believe in the entrepreneurial spirit of our 

economies and the ability to re-think business models and 

to innovate. Together with our participants we want to  

develop new perspectives and find new markets and  

business partners to successfully meet the challenges 

of tomorrow. A special focus will be put on possibili-

ties of potential partnerships between Arab and Ger-

man family businesses in the fields of financing and  

technology.  
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Open New Perspectives | At the Arab-German Family 

Business Summit 2009 the experiences and ideas of indi-

vidual participants and speakers will become common ex-

periences for everyone. New perspectives will be gained 

from stimulating conversations with like-minded business-

men and experts. But since this is hardly possible in large 

groups, personal dialogue will be made possible within a 

framework of parallel workshop units, interactive panels, 

and personal Face-to-Face Business Talks. 

Establish Networks | With the Arab-German Family 

Business Summit 2009, we want to continue developing 

our Arab-German network of entrepreneurs. We have al-

ready been able to gain the interest of numerous family 

businesses in our initiative who will not only participate 

in the Arab-German Family Business Summit 2009 but also 

actively support our goal of an Arab-German family busi-

ness network. We also created the IIFE Online Community 

in 2008 where enrolled members can communicate and net-

work any time before and after our summits.

Encourage Personal Exchange | Within the framework 

of the Arab-German Family Business Summit 2009, activi-

ties as the Face-to-Face Business Talks will create time and 

space for informal discussion of the issues and results in 

question. In addition, this part of the programme provides 

you with the opportunity to further develop old business 

contacts and to establish new ones.

 Through our Face-to-Face Business Talk slots in the pro-

gramme, we offer all participants the possibility of arrang-

ing meetings prior to the summit through our IIFE Online 

Community. All members of the community will have ac-

cess to the user and company profiles of all participants 

providing them with the chance to search individually for 

potential business partners. 

 This will enable a convenient personal context in which 

to discuss possibilities for future collaboration with other 

family businesses. 

Discuss Together | At the Arab-German Family Business 

Summit 2009, a panel discussion with representatives from 

business and politics will be offered. This panel will be 

moderated in innovative ways to enable a lively exchange 

among all participants and to give a voice to everyone in the 

auditorium.

    

Create Knowledge | As the IIFE is an academic research 

institute, we want to collaborate with you to create a 

knowledge pool. The central results of the summit will be 

documented and shared with our participants and will be 

published in renowned academic publications. This way, 

we will be able to jointly create lasting value and to en-

courage the development of a knowledge pool unhindered 

by national borders.

The Concept 
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The Panel Discussion – Arab-German Opportunities | Due 

to the current development in the financial market and  

increased investment activities of Arab companies in Ger-

man-speaking countries and vice versa, we invited some of 

the most distinguished academic leaders and successful 

businessmen to come together for an intensive discussion. 

 Where can innovation lead us and how can new per-

spectives regarding investment opportunities in Arab- and 

German-speaking countries be developed? Both sides will 

have the chance to discuss ways of finding potential in-

vestors and investment objects and to learn about cultural 

differences which have to be considered during the initial 

business contact. 

» This summit is addressing 
one of the most important 
topics in modern business 
life: how family firms 
manage – and manage 
very successfully – in an 
increasingly international-
ised and shifting market.  «
Harrold James, Ph.D. | Princeton University 

Pre-Summit – Intercultural Business Introduction | Busi-

ness is not only about products and financial models, it is 

also about people and relationships. The ability to commu-

nicate properly with insights into each other’s cultural back-

ground can be essential to build up these relationships.

 With our Pre-Summit, we want to give our participants 

the chance to get into first touch with one another dur-

ing Friday’s dinner time in an unconstrained atmosphere. 

Experts from both the Arab and the European world will 

share their personal experiences with » the other culture «.

All participants are invited to address their questions and 

concerns to our experts.
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The Face-to-Face Business Talks | Through our 

Face-to-Face Business Talks we offer you the possibility 

of getting together with other participants in a personal  

atmosphere. This way, you will be able to discuss possibili-

ties for collaboration in individual business meetings.

 In order to provide you with an overview of companies 

participating in the Arab-German Family Business Summit 

2009, we have set up the IIFE Online Community where 

you can easily search and contact potential partners for 

Face-to-Face Business Talks prior to the summit. This way, 

you can independently arrange your meetings with care 

and flexibility. 

 You will be kindly asked to provide information about 

your company during the online registration process. After 

»  The Arab-German Family 
Business Summit 2008 was 
indeed a beneficial meeting 
of families from Germany and 
the Arab world. I hope that 
the guests both learned as 
much as I did and got a new 
perspective on what it means 
to be a part of a family.  «
Mishal Kanoo | Yusuf Bin Ahmed Kanoo Group

having finalised your registration for the Arab-German 

Family Business Summit 2009, we will create your personal 

IIFE Community account, which you can easily access with 

the login data provided to you during the online registra-

tion process. You can update your personal account with all 

relevant personal and company information that you would 

like to share with the other members. The IIFE Community 

with all registered participants for this year’s summit will 

be available online two months prior to the event.  

The Concept 
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The Workshops | We want to give our participants the 

possibility to learn from each other. As a result, you will be 

able to discuss current and practical issues related to global 

family businesses with renowned speakers from business, 

academia, and politics.

 During the summit three workshop sessions will be of-

fered, each 90 minutes long. Since the goal is to enable per-

sonal exchange of experiences and active involvement of 

the participants, our workshops are limited to a maximum 

of 25 participants.

 In order to attain the closest possible match between the 

workshops offered and the wishes of our participants, we 

are in a continous dialogue with businessmen and speak-

ers to establish thematic points for the Arab-German Fam-

ily Business Summit 2009. We have already put together a 

series of workshops on current issues in family businesses 

and staffed them with the leading international experts on 

each issue. For a current list of all workshop topics and 

speakers, please refer to the included speaker list or visit 

our website at www.iife.de.

 Prior to the summit, all participants can access the fina-

lised list of workshops online and will have the opportu-

nity to select an individual workshop programme.

The Workshops

» The Arab-German Family 
Business Summit provides 
an excellent platform to 
exchange views and experi-
ences and gain insight int0 
the challenges facing family 
businesses in the current 
economical situation. «
Ghassan E. Nuqul | Nuqul Group

       



The workshops of the Arab-German Family Business Summit 

2009 will be conducted in uniquely equipped private villas 

situated directly on the seashore of the Ritz-Carlton, Bahrain 

Hotel & Spa.



» Over 250 participants representing more than 50 different 
industries came together to discuss, share ideas and inspire 
one another. «

Agriculture | Airline | Alternative Assets | Aluminium Industry | Automotive Industry | Banking | Chemical Industry | Cleaning Equipment | Commerce | Commercial Services | 

Construction | Consulting | Consumer Goods | Distribution | Education | Energy Services | Engineering | Environmental Engineering | Financial Services | Food Industry | Logistics | 

Furniture | Health Care | Hotels & Restaurants | Industrial Manufacturing | Information Technology | Infrastructure | Insulation Technologies | Investment Banking | Journalism 

Legal Advisory | Logistics | Manufacturing | Medical Equipment | Oil & Gas | Packaging | Paper Industry | Plastics Industry | Pharmaceutical Industry | Printing | Private Equity | 

Publishing and Advertising | Real Estate | Retail | Screen Printing, Filtration | Securities | Software | Steel & Metals | Switches and Switching Systems | Telecommunication | Textile 

Industry | Timber Production | Trading | Transportation | Travel | Tunneling and Mining | University and Science | and many more 

Retrospective | The Arab-German Family Business Summit 2008 – Cairo, Egypt
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Bahrain | Facts & Figures

Bahrain | Facts & Figures 

»I am delighted to welcome 
the participants of the Arab-
German Family Business 
Summit to Bahrain. I would 
like to thank you for sharing 
ideas and networks that will 
benefit all those concerned 
with family businesses.« 
Khalid Mohamed Kanoo | Yusuf Bin Ahmed Kanoo Group

Official Title | Kingdom of Bahrain

Capital | Manama

Population | 1,039,297 

Total Land Area | 770 km2

Languages | The official language is Arabic. English 

is very widely spoken and is the principal language 

of commerce. 

Economical Development | GDP growth 6.7% (2008)

Climate | Hot summers, mild winters

Currency | Bahrain‘s currency is the Bahraini Dinar,

which is pegged to the US Dollar.

Head of State | King Hamad bin Isa Al-Khalifa 

Head of Government | Shaikh Khalifa bin Salman 

 Al-Khalifa

Crown Prince and Commander-in-chief | Shaikh 

Salman bin Hamad Al-Khalifa 

Parliament | Bahrain has a bicameral legislature with a 

lower house, the Council of Representatives, elected by 

universal suffrage and the upper house, the Shura Council, 

appointed by the King. Both houses have forty members. 

The inaugural elections were held in 2002, with parliamen-

tarians serving four year terms. 

Membership | Bahrain is a member of the UN, Arab 

League, Gulf Cooperation Council and the Organization 

of the Islamic Conference.
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Bahrain at a Glance

Bahrain | Bahrain is an Arabic word meaning »Two Seas«, 

and refers to two facts. One that the islands contain two 

sources of water, sweet water springs and salt sea water in 

the surrounding seas, and secondly to the south and north 

waters of the gulf, separating it from the Arabian coast and 

Iran, respectively. The Kingdom is an archipelago of 40 is-

lands in the Arabian Gulf. Bahrain Island is a pear-shaped 

land mass 48 km long and 16 km wide. 

 The island was once known as Dilmun, and was home 

to an ancient civilisation that played a central trading role 

between the peoples of the Indus Valley (now India) to the 

south and Mesopotamia (now Iraq) to the north. Dilmun’s 

capital was a major port whose remains are visible today at 

the UNESCO World Heritage Site of Bahrain Fort (Qal’at al 

Bahrain). The Kingdom also features in one of the world’s 

oldest and most enduring pieces of literature — the Epic 

of Gilgamesh in which the island was home to the source 

of eternal youth. The tale is believed to refer to the pearls 

from the shallow gulf waters surrounding Bahrain, which 

were one of Bahrain’s biggest exports for generations.

 Its key industries comprise the oil industry, financial ser-

vices, and aluminum production and processing. In recent 

years, large investments have been made  towards infra-

structure and the service sector to enable the country’s 

long-term independence from its oil resources. Bahrain’s 

economy is generally associated with superior growth 

rates which even increased to 6.7% in contrast to world-

wide trends in the crisis year 2008. The Kingdom has a 

whole series of Gulf »firsts« under its belt — from discov-

ering oil, to diversifying the economy, to providing educa-

tion for both males and females from the 1920s onwards, 

to becoming the first democracy with universal suffrage 

in the region.

 Due to its highly developed communication and trans-

port facilities, Bahrain is already home for many multina-

tional firms which contributes to its highly modern and 

progressive economic structure. Bahrain has made free-

trade agreements with 43 different countries, such as the 

US, Singapore, and Switzerland. Companies headquartered 

in Bahrain are exempt from all corporate taxes and benefit 

from the lowest commercial tax rates in the Gulf region. 
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Cultural Programme | On Sunday afternoon, we are of-

fering an unforgettable cultural and recreational programme 

for our participants and accompanying persons, organised 

in collaboration with the Bahrain Economical Development 

Board and other local partners. 

 This will give you the chance to experience Bahrain 

from a very personal and intimate perspective. Currently, 

several cultural highlights are planned which will lead you 

to the most wonderful sights of Bahrain.

 

Side Programme Accompanying Persons | For persons 

accompanying the participants of the Arab-German Fam-

ily Business Summit 2009 who do not wish to participate 

in all parts of the official programme, we offer a unique 

side programme presenting Bahrain in all its beauty and 

fascination. This programme includes all summit dinners, 

a special cultural programme on Saturday providing an 

unique look into the history of Bahrain, the regular cul-

tural programme on Sunday, and constant access to the 

hotel’s charming and exceptional spa area.

Cultural and Recreational Programme

 

Bahrain International Circuit | The Bahrain Internation-

al Circuit was the venue for the inaugural Bahrain Grand 

Prix in 2004, and has continued as a regular F1 stop. The 

construction of the Bahrain circuit and goal of bringing an 

F1 race to the country was a national objective for Bahrain 

championed in large part by Crown Prince Shaikh Salman 

bin Hamad Al Khalifa. The circuit was designed by Ger-

man architect Hermann Tilke and cost approximately $150 

million to build.

Al-Fatih Mosque | The Al-Fatih Mosque is a fascinating 

Islamic monument. Built on reclaimed land in 1984, the Al-

Fatih Mosque is the largest building in the country and 

is capable of holding up to 7,000 worshipers. The mosque 

was built with marble from Italy, glass from Austria and 

teak wood from India, carved by local Bahraini craftspeo-

ple, and has some fine examples of interior design.

Latest information on the cultural and recreational programme 

for participants and accompanying persons is available on-

line on our website at www.iife.de.
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Bahrain National Museum | A rich collection of Bahrain’s 

ancient archaeological artifacts is on display in nine halls 

depicting archeology, culture, the lifestyle of Bahrain’s re-

cent pre-industrial past and natural flora and fauna.

Oil Well No.1 | As its name suggests, this is the first oil 

well in the Gulf. »Spurted« on 16th October 1931, the well 

finally began to blow heads of oil on the morning of 2nd 

June 1932, and was cause to much celebration on the part 

of those involved in the project. It is situated below jebel 

Dukhan, the Mountain of Smoke, which, at a height of 

134 metres (450 feet), is the highest point of the island. 

Its name comes from the misty haze, that frequently sur-

rounds it on a hot and humid day.

Al-Khamis Mosque | The twin minarets of this ancient 

mosque are easily identifiable as you drive along the Sheikh 

Salman Road. It is considered being one of the oldest relics 

of Islam in the region, and the foundation is believed to 

have been laid as early as 692 AD. An inscription found on 

the site, however, suggests a foundation date sometimes 

during the 11th century. It has since been rebuilt twice in 

both the 14th & 15th centuries, when the minarets were 

built. The mosque was partially restored recently.

Bahrain Fort | The first dwellings on the site are believed 

to have been constructed around 2800 BC, and have sub-

sequently been overlaid by numerous fortified settlements, 

the last of which was built in the early 16th century to 

defend Portugal's recent acquisition of the islands — for 

this reason, it is also known locally as the Portuguese Fort. 

Numerous excavations have uncovered a variety of relics 

from the fort’s past.

» I am convinced that the 
time has come for an even 
closer cooperation between 
entrepreneurs from both 
Germany and the strongly 
growing Arab World.« 
Martin Schoeller | Schoeller Group 

       

Cultural & Recreational Programme 
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To guarantee our guests’ privacy, we have chosen one of 

the most exclusive hotels in the Gulf region. We recom-

mend that our guests stay at the event hotel, the Ritz-

Carlton, Bahrain Hotel & Spa.

 It is located only 12 km from Bahrain International Air-

port and only 3 km from the Manama City Center on the 

north coast of Bahrain. This seven-story luxury resort with 

245 rooms and suites, is located within a 20-acre urban  

resort complex on the seafront of Manama. 

 The Ritz-Carlton, Bahrain Hotel’s exceptional location 

features panoramic views of the sparkling waters. Com-

prised of 23 elegant and spacious villas located along the 

beach and tucked into lush greenery, the hotel’s luxurious 

villa complex guarantees the ultimate in privacy. It offers 

up-to-date Business Center equipment as well as compre-

hensive recreational amenities.

Hotel Information

The Ritz-Carlton, Bahrain Hotel & Spa ***** 
PO Box 55577, Manama

Phone: + 973 1758 0000 Fax: + 973 1758 0948

E-mail: rc.bahrz.group.reservations@ritzcarlton.com

We have reserved an exclusive block of rooms for the 

participants of the Arab-German Family Business Summit 

2009 at special rates. In order to obtain these rates, we will 

provide you with a special IIFE booking form during the 

registration process. If you wish to contact the hotel directly 

to make reservations, please mention the keyword IIFE.

    

If you need any assistance concerning the hotel, please do 

not hesitate to contact us.

»  Meeting and sharing  
experiences with international 
experts and Arab family 
business owners is something  
I am very much looking 
forward to.  « 
Ulrich Grillo | CEO Grillo-Werke AG 



USA

UK

Egypt | Iraq | Jordan  
Kuwait | Lebanon | Qatar  
Saudi Arabia | Syria 

United Arab Emirates 

Spain

Austria  
Germany  
Switzerland 

Retrospective | The Arab-German Family Business Summit 2008 – Cairo, Egypt

»The Arab-German Family Business 

Summit 2008 united 16 countries.«
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Flights | Numerous direct flights are available daily from 

various Arab and European cities to Bahrain International 

Airport (BAH), located approximately 12 km from the sum-

mit venue.

 Bahrain International Airport is one of the busiest air-

ports in the Middle East with the most connections to the 

rest of the region. It is used by most major international 

airlines and offers a comprehensive global route network 

linking Bahrain with many major cities around the world.

 For participants travelling on Lufthansa services to the 

summit, special airfares are available. For more details, 

please contact the Lufthansa sales or reservation office 

nearest to you by phone and refer to:

    GGAIRLHCONGRESS

    Code: LH9BAH35

Contact details are available at www.lufthansa.com. Please 

note: To take advantage of this special offer you must 

present the official confirmation of your registration to the 

summit. 

Visa Information | Tourist visas are valid for 14 days and 

can be obtained for 5 BHD (about $15) at the Bahrain Inter-

national Airport if you are a citizen of the European Union, 

USA, Canada, Australia, New Zealand, Japan or Hong Kong. 

Passport holders of AGCC (Arabian Gulf Cooperation Coun-

cil) States who are nationals of Kuwait, Oman, Qatar, Saudi 

Arabia and the United Arab Emirates can enter the King-

dom of Bahrain without a visa.  

 

Airport Shuttle | The summit venue can easily be reached 

within 15 minutes by hotel shuttle service or private taxis.

Please kindly book your airport shuttle to transport you 

to your hotel and the venue individually at your hotel or 

simply use the taxis or limousine service at the airport.

Further Assistance | If you need any assistance concern-

ing your travel, please do not hesitate to contact us:

Claudia Mandanici

International Institute for Family Enterprises (IIFE)

Tel: + 49 (2032) 280 41 74

Mobile: + 49 (176) 61 59 30 41

E-mail: cmandanici@iife.de

Travel Information & Registration

» Culture has adverse effects 
on family businesses – how 
does culture influence them 
and what lessons can be 
learned from each other has 
always been a topic of interest 
to me.« 
Hassan Baalbaki | Chairman Baalbaki LLC
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Registration | In order to register for the Arab-German 

Family Business Summit 2009, please fill out the pre-reg-

istration form at the end of this brochure and submit it via 

fax. Please only pre-register participants of the summit 

with the included form. Accompanying persons will be reg-

istered separately during the online registration process.

    After reviewing your pre-registration information we 

will create your personal account for our IIFE Online Net-

work, where you can complete the online registration.

    During the online registration process, you will be asked 

to provide information about yourself and your accompa-

nying person/s as well as a short profile of your company.

    After you have completed the online registration process, 

you will receive a confirmation and the invoice. Once we have 

received your incoming payment, you will be provided with 

further information about the summit and the workshops.

Please keep in mind that the number of participants is lim-

ited, both for the Arab-German Family Business Summit 

2009 and for the individual workshops. You may register 

up to four individuals from your family as well as non-

family executives.

Further Assistance | If you need any assistance concern-

ing the registration, please do not hesitate to contact us 

directly:

Claudia Mandanici

International Institute for Family Enterprises (IIFE)

Tel.: + 49 (2032) 280 41 74

Mobile: + 49 (176) 61 59 30 41

E-mail: cmandanici@iife.de

Travel Information & Registration

»  The Arab-German Family 
Business Summit 2008 was a 
very memorable experience  
for me and I really enjoyed 
being there – I have high  
expectations for the Arab-
German Family Business  
Summit 2009!  « 
Mohammed Essa Al Ghurair | Al Ghurair Investment
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» 45 speakers offered 27 workshops, held 4 keynotes and 
participated in 5 panel discussions. «



Martin Schoeller | Schoeller Group

How to Solve Conflicting Goals in Family Companies

by Holding Structures?

Harry Korine, Ph.D. | London Business School

Jacques de Saussure | Pictet & Cie

Corporate Governance and the Family Business:  Lessons 

from a Two-Hundred Year-Old Professional Partnership

Thomas Donaldson, Ph.D. | Wharton School

The Impact of Ethics on Long-Term Success in Family 

Businesses

Kelin E. Gersick, Ph.D. | Yale University

Mishal Hamed Kanoo | Kanoo Group

Ivan Lansberg, Ph.D. | Kellogg School of Management

Succession: Letting Go and Taking Charge

Joseph Astrachan, Ph.D. | Kennesaw State University

Strategic Principles of High Performing Family Businesses

Dr. Saad Sallam | Olympic Group

Olympic Group Case Study: Transforming a Family 

Business into a Corporate Business

Andrea Prym-Bruck | William Prym GmbH & Co. KG

Sustainable Family Businesses – A Case Study on 

Germany‘s Oldest Family Business and the Importance 

of Family Archives

Dr. Hischam El-Agamy | IMD International

Mohammed Essa Al Ghurair | Al Ghurair Investment

Talent Retention and Development in Family Businesses

and many more

Selection of Workshops

Harold James, Ph.D. | Princeton University 

Global Principles of Successful Family Businesses 

Kelin Gersick, Ph.D. | Yale University

Succession & Success in Family Businesses 

Harry Korine, Ph.D. | London Business School

Faddish Behavior in Response to Globalization: 

Listed Companies and Family Businesses 

Prof. Dr. Heike Bruch | St. Gallen University

Organisational Energy – How Leaders Can 

Mobilise the Full Potential of Their Companies

Keynotes

Retrospective | The Arab-German Family Business Summit 2008 – Cairo, Egypt



Bilateral Perspective on Corporate Governance

moderated by:

Dr. Josiane Fahed-Sreih | Lebanese American 

University

Joe Achkar | SABIS® 

Mona Bou Azza Bawarshi | Gezairi Transport 

Mazen Darwazah | Hikma Pharmaceuticals Ltd. 

Johannes Kärcher | Kärcher Group

New Horizons for Family Businesses

moderated by:

Dr. Hischam El-Agamy | IMD International

Helmy Abouleish | SEKEM Group

Dr. Harald Marquardt | Marquardt GmbH

Martin Schoeller | Schoeller Group

Investment and Growth Opportunities in the 
MENA Region

moderated by:

Dr. Florian Amereller | Ghorfa Arab-German 

Chamber of Commerce and Industry

Arno Fuchs | FCF FOX Corporate Finance GmbH

Mishal Hamed Kanoo | Kanoo Group

Robert Wages | Abu Dhabi Investment Company

 

Success Stories of Family Businesses

moderated by:

Stanley Reed | Business Week

Bader Nasser Al Kharafi | Al Kharafi Group

Hassan I. Baalbaki | Baalbaki LLC

Ghassan E. Nuqul | Nuqul Group

Ivan Pictet | Pictet & Cie

Spotlight: The Financial Crisis 

moderated by:

Bernhard von der Planitz | Ambassador ret.

Thomas Donaldson, Ph.D. | Wharton School 

H. E. Hartmut Schauerte | Parliamentary Secretary

of  State | Ministry of Economics and Technology 

Dr. Ludolf v. Wartenberg | Federation of German 

Industries

Panel Discussions
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In Brief | The International Institute for Family Enterpris-

es (IIFE) was founded in 2007 at Witten/Herdecke Univer-

sity in Germany as the International Unit of the renowned 

Witten Institute for Family Business (WIFU). As the first 

institute of its kind, it has developed a network of leading 

Arab and German-speaking family businesses, conducts in-

depth research on Arab family business topics, and offers 

executive education and strategic advisory services by in-

ternational experts throughout the Arab World.   

Idea | The key motivation behind establishing the IIFE was 

the founders’ conviction that an exchange of first-hand  

experience and in-depth knowledge among family busi-

nesses is of immense value at many levels, both in theory 

and practice. As we face complex challenges in promoting 

international understanding and co-operation, the IIFE is 

the first institute to take up this challenge through con-

necting family enterprises. 

Objective | The objective of the IIFE is to bring together 

owners of family businesses who originate from culturally 

diverse countries but face similar issues and challenges re-

lated to the management of their companies and the joint 

development of new solutions. On this basis, the IIFE aims 

to establish itself permanently as the leading family busi-

ness institute for networking, research and professional 

development in the Arab World.

 
 

The IIFE

The IIFE Model | The IIFE attaches great importance to 

intensive networking between businesses, research, and 

politics. This process supports the institute’s comprehen-

sive approach to the problems arising in and around family 

enterprises.  

 To pursue its objectives, the IIFE has developed a model 

which comprises five areas of activity, each area of activity 

reinforcing the next. The first area of activity - the con-

ferences - generates information for and about family en-

terprises and this information is then fed into subsequent 

areas of activity. 

 This primary information, which is up-to-date and gleaned 

from practical experience, will be analysed and supported by 

an academic and theoretical perspective through the Re-

search Centre. The main goal is the creation of a unique 

information pool through the interaction of business and 

research over the next few years from which all partici-

pants can benefit. 

 The results of all these joint efforts will be fed back into 

the enterprises at ground level via Advisory Services and 

the professional development of Executive Education.

 In the Community area of activity, conference partici-

pants will benefit from the growing IIFE network of business 

contacts in German-speaking Europe and the Arab World.
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The IIFE Model

Research Center

Conferences

reflect

gather

discuss

communicate

Community

Executive Education

Advisory Services

research

publish
analyse

tighten network

coach

learn

inspire

rethink

renew

change

The IIFE 
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Witten / Herdecke University

We are … the original |  There are many private universities 

and private colleges, but there is only one private university in 

Germany like Witten/Herdecke. We are pioneers: Germany‘s 

first private university opened in 1983. We leveled the way for 

the private college sector in Germany, by rethinking Humboldt: 

we focus on individuals, their personal development and a sen-

sible integration of teaching and research. We see this as our 

educational mission in the fields of medicine, economics, den-

tistry, life sciences, humanities, liberal arts & philosophy, and 

nursing science. 
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We are … free | As a private university, we can establish 

courses of study, when the need arises. Likewise, we can 

take different routes in R&D; for example, the research on 

family businesses fills a gap in current German economics. 

Our professors are employees who receive performance-

oriented remuneration. The university is organized like a 

company. The majority of our budget is income from pri-

vate sources, research, services, study fees from students, 

and our own dental clinic. 

We are … better | Die Zeit, Stern, Spiegel, FAZ (Germany‘s 

leading magazines) all rank Witten/Herdecke University in 

the top group. Why is that? Only the best study here. Spe-

cialist knowledge is not imparted just for the sake of doing 

so, but only to the extent that it is helpful in solving complex 

problems. Our students and their future employers like this 

approach. One can often only tell how good one‘s education 

was after one has started working and is repeatedly required 

to solve new problems under uncertain circumstances and 

our students are well versed in this ability. 

We are … practical | Practice shock? The students of Wit-

ten/Herdecke University do not know what that is! Thanks 

to the mentor company concept, » matrimonial advertise-

ments «, a family doctor adoption program, our own dental 

clinic and more than ten co-operating clinics, our students 

know from very early on what will be expecting them in 

their work-life. 

We are ... a model university | Reform was the initial in-

centive of Witten/Herdecke University. In 1983, the found-

ing fathers wanted to redefine the study of medicine com-

pletely by earlier and extended practical experience. The 

objective: doctors who see the person and not just the 

medical case. Today, the new approbation regulations for 

physicians are based on the Witten model. As a result of 

the newly completed concept for our Faculty of Medicine, 

we are, once again, two steps ahead in Germany. Many uni-

versities are trying to copy our model of problem-oriented 

learning, as well as our » Studium fundamentale «. 

We take … responsibility | Individual responsibility, per-

sonality training? An increasing number of entrepreneurs 

complain about there being a definite shortage of these 

virtues in today’s mass universities. The consequences 

can be serious: management decisions without any sense 

of proportion, one-sided shareholder value fixation. This 

is detrimental to the motivation of the work force and the 

company morale. Our students train during their course of 

study which means, they act in a business-like way in the 

team developing individual responsibility from day one. 

Some students even open their own business while they 

are still studying, while others manage the Hochschulwerk 

(College Factory). They assume responsibility early on: for 

their university and for themselves.   

We are … different | Being different means: our students 

are partners, not customers. We do not want consumer 

students: the student ventures and manages his/her own 

course of study. Not everyone can do this. That is why we 

select him/her using a specially tailored selection process. To 

avoid the common professional one-track vision, the » Stu-

dium fundamentale « is a substantial part of all our programs. 

These essential pillars allow to generate multiple perspectives 

and to always be one step ahead when resolving problems.  

We are ... inspiring | Witten/Herdecke University enthus-

es students, staff and patrons alike. Why? Our university 

is the fulfillment of an educational vision. In the beginning, 

there were men like Alfred Herrhausen, Reinhard Mohn, 

Berthold Beitz and Gerd Bucerius, who wanted a truly free 

university. On the occasion of opening the University Wit-

ten/Herdecke Alfred Herrhausen said the following, » It is 

essential to create conditions that make it possible to fully 

develop and exhaust all the capabilities and talents that are 

present in the community. « The University Witten/Her-

decke realises this concept day by day.

Witten/Herdecke University 
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The Arab-German
Family Business Summit 2009 

Ritz-Carlton, Bahrain Hotel & Spa
Manama, Bahrain
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The Arab-German Family Business Summit 2009 

Contact:

International Institute for Family Enterprises (IIFE)

WIFU | Witten/Herdecke University

Alfred-Herrhausen-Straße 50

58448 Witten | Germany

Phone: + 49 (2302) 280 41 74

Telefax: + 49 (2302) 169 05 27

Mobile Claudia Mandanici: + 49 (176) 61 59 30 41

E-mail: info@iife.de

Website: www.iife.de
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